
SELLING MOBILE PCs 
TO SMALL BUSINESS

COST DISADVANTAGES OF AGING PCs
Be a trusted advisor to your small business customers and explain the total cost of ownership (TCO) 
disadvantages of PCs four or more years old against a new, modern PC:

2.1X increase in lost productivity, 

or $1,260/YEAR on average5or $426/YEAR in total 
maintenance costs per machine4

1.5X more in repair costs, 

PCs are Vital to 
Business

92% believe a PC is very 
or extremely important 
for their job1

36% of the total PC installed 
base for SMBs was over 4 years 
old in 20162

59% would prefer to get a new 
business PC every 2 to 3 years3

Installed Base of PCs 
is Aging

Workers Want 
Newer PCs

YOUR BUSINESS OPPORTUNITY

Now is the time to talk with your small business customers about how new PCs can lower costs, 
help them maintain a competitive edge, and better serve their customers.



Help small businesses understand the advantages of upgrading their PCs with new, modern laptops and 2 in 1s 
featuring the latest Intel® Core™ processors and Windows* 10 Pro. Strengthen their customer service, deepen 
their customer engagements and safeguard their customer trust with new PCs built for modern mobility, 
productivity and security.

Improve Customer Service.  
For a small business to deliver exceptional customer service and stay ahead of 
their competition, they must carefully attend to the needs of their customers. 
Real mobility allows small business employees to get real work done on the 
go, whenever their customers or teammates need them. 
 

»  Fast multi-tasking to meet the demands of modern work, with up to 65% faster 
multi-tasking compared to a 5-year-old PC6

»  Thin and light portability with long battery life, so their PCs are available when 
needed, with up to 10 hours of battery life7

»  Precise touch, so workers can quickly and naturally navigate touch-friendly 
applications

Enhance Customer Engagements.  
Deep engagement with customers requires small businesses to create and 
deliver captivating and differentiated content. Help your customers get the most 
out of their customer interactions with the productivity and 
performance of new Intel-powered laptops and 2 in 1s.

»  Rich and efficient content creation, with up to 50% better productivity 
compared to a 5-year-old PC8

»  High quality 4K resolution for dazzling visuals
»  Thunderbolt 3 for dual 4K displays or single-cable docking with charging and data

Protect Customer Trust.  
Safeguarding customer trust requires working hard to stay ahead of the 
growing number of security risks and digital threats facing small businesses 
today. Help your small businesses protect their customer data and their 
company brand with the security features in the latest Intel-powered laptops.

»  Biometric login for easier and faster authentication, using your face or a 
fingerprint

»  Intel® Online Connect for more secure online payments
»  Windows* 10 Pro for Microsoft’s latest tools to help protect identities and 

data while managing threats

NEW PC BENEFITS FOR SMALL BUSINESS CUSTOMERS

Amazing customer experiences are powered by 
modern devices. Modern devices are powered by Intel.



Software and workloads used in performance tests may have been optimized for performance only on Intel microprocessors. 
Performance tests, such as SYSmark and MobileMark, are measured using specific computer systems, components, software, operations and functions.  Any 
change to any of those factors may cause the results to vary.  You should consult other information and performance tests to assist you in fully evaluating 
your contemplated purchases, including the performance of that product when combined with other products. For more complete information about 
performance and benchmark results, visit http://www.intel.com/benchmarks

Intel technologies’ features and benefits depend on system configuration and may require enabled hardware, software or service activation. Performance 
varies depending on system configuration. No computer system can be absolutely secure. Check with your system manufacturer or retailer or learn more at 
intel.com.

1Source: BEU PC Perception and Usage Survey, Intel Global Insights & Analytics – July 2016.
2Source:  Intel Global Insights & Analytics, Q2’17).
3Source: Intel Market Research, May 2017.
4Source:  Pivoting SMBs to Buy PCs - Techaisle, 2015.
5Source:  Pivoting SMBs to Buy PCs - Techaisle, 2015.
6As measured by SEG572, which is an office productivity and multitasking workload using Word (save to PDF), Excel (recalc), PowerPoint (slide sort), and  
NXPowerLite Desktop (to shrink contents with office documents, kind of like compression), all while playing video in the background (simulating the 
watching of a business training or webcast).
7As measured by Windows 10* EEMBC Browsing Bench Component Average Power.
8As measured by an overall score of SYSmark* 2014, which is a benchmark from the BAPCo* consortium that measures the performance of Windows* 
platforms. SYSmark tests three usage scenarios, including office productivity, media creation and data/financial analysis using real applications from 
independent software vendors such as Microsoft* and Adobe*.
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