A Personalized
& Secure
Shopping Experience
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Today's Millennials and tomorrow's Generation Z are driving a need for
experiences that are contextual and adapted to their unique preferences.
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Here are three ways retailers can deliver personalized shopping
experiences with content and offers that are contextual, relevant,
trusted and seamlessly integrated into consumers' daily lives.

o Use mobile retail solutions to enrich the shopping experience.
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Use Intel® Retail Client Manager with Audience Analytics and Content
Reports to enable experiences that are contextual and relevant.

Digital Signs

Digital
Vending
Machines

o © Intel® RCM Backend Server
Demographics ﬁwlil
Customer Shopping L) K
Preferences '
Date and L : l \\

Time of Day

Digital Kiosks
Analytics
Engine

Weather * Intel® Retail Client Manager
Conditions Increase uptime and lower costs POS
with integrated Intel® Active
Management Technology

Customized Content Digital Touchpoints
Compose campaigns and deliver Securely deliver captivating customer
customized content in minutes experiences across multiple touchpoints

45% of shoppers don't trust retailers to keep their information safe”.
Retailers using Intel® Data Protection Technology for Transactions can
safeguard transactions and shopper information.

Intel Data Protection Technology for Transactions

Using a combination of hardware authentication and end-to-end encryption, Intel
Data Protection Technology for Transactions is designed to secure data from the
moment a transaction is initiated all the way through the storage of the encrypted

information on retailer and bank server networks.
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Connect @Retailerinsight
with us: Intel.com/retailsolutions
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